
SHIVAJI UNIVERSITY, KOLHAPUR 

Date - 24 /11/2022 

Revaluation Marks of B.B.A. April 2022 

Following are the details of the marks after revaluation of the particular 

subjects. This is only for the information of the students. 

Sr. 
No. 

Seat No. 
Part/ 

Sem No. 
Sub. 
Code 

Sub. Name 
Marks After 

Rev. 
(out of 50) 

1 1306 

II/IV 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

80341 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Statistics for  Decision 
Making 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

16 

2 1575 18 

3 2005 16 

4 2133 14 

5 2036 16 

6 2035 18 

7 1303 16 

8 2134 8 

9 2178 14 

10 1577 14 

11 2159 12 

12 2168 10 

13 2163 18 

14 1773 16 

15 2135 08 

16 2152 14 

17 2019 16 

18 1441 14 

19 2181 14 

20 2144 14 

21 1485 12 

22 1634 18 

23 2129 16 

24 2186 18 

25 1438 08 

26 1346 14 

27 1405 18 

28 1391 10 

29 1877 16 

30 1414 10 

31 2154 16 

32 1882    18 



Sr. 
No. 

Seat No. 
Part/ 

Sem No. 
Sub. 
Code 

Sub. Name Marks After 
Rev. 

(out of 50) 

33 1889 II/IV 
 

80341 
 

Statistics for  Decision 
Making 

 

18 

34 1592 16 

35 1314 18 

36 1576 14 

37 1594 14 

38 1596 14 

39 1489 14 

40 2562 III/VI 84065 Fundamental of 
Taxation 

00 

41 3254 18 

42 6046 12 

43 6045 III/V 84059 Human Skills 18 

44 2669 III/VI 84635 Business Ethics 16 

45 3202 16 

46 3268 14 

47 3265 12 

48 3288 10 

49 3524 14 

50 3295 14 

51 3254 10 

52 2568 12 

53 2580 10 

54 2543 14 

55 2745 16 

56 2550 14 

57 2542 18 

58 2739 10 

59 2565 12 

60 2718 16 

61 2590 14 

62 2567 14 

63 2562 08 

64 2716 16 

65 2564 10 

66 2732 16 

67 2698 18 

68 6046 18 

69 3202 III/VI 84066 Organizational 
Behavior 

 
 
 

16 

70 2590 18 

71 2542 16 

72 2463 14 

73 2745 18 



74 6045 Organizational 
Behavior 

20 

75 2568 III/VI 84068 Human Resource 
Development 

18 

76 2698 18 

77 1317 II/IV 80337 
 

Enter & Pro. 
Management 

18 

78 1306 18 

79 1575 16 

80 2010 16 

81 2178 16 

82 1577 14 

83 2171 12 

84 2163 16 

85 1773 18 

86 1393 16 

87 2019 16 

88 1441 18 

89 1887 14 

90 1591 14 

91 2186 18 

92 1405 16 

93 1390 14 

94 2269 16 

95 1391 18 

96 1882 10 

97 1735 18 

98 1592 18 

99 1576 14 

100 1596 16 

101 2133 II/IV 80338 Management 
Accounting 

18 

102 2036 14 

103 2035 18 

104 2013 18 

105 3647 18 

106 2017 18 

107 2204 14 

108 1990 16 

109 1998 16 

110 1367 18 

111 1889 16 

112 2269 18 

113 2188 14 

114 1312 II/IV 80339 Rural & retail 
Marketing 

 

26 



115 2005  
 

II/IV 
 
 
 

 
 

80340 
 

Research 
Methodology 

Research 
Methodology 

 

18 

116 2013 18 

117 2010 18 

118 1738 14 

119 1304 18 

120 1303 14 

121 2167 46 

122 3647 48 

123 2136 46 

124 2150 40 

125 1990 18 

126 1528 36 

127 1887 18 

128 1515 30 

129 1489 36 

130 1626 28 

131 1748 22 

132 1735 24 

133 1314 16 

 

fVi% mijksDr xq.k 50 xq.kkaiSdh vlwu lnj xq.kkaps vkiY;k vH;kldzekrhy Bjowu fnysY;k xq.kkauk  

Conversion lacaf/kr vkWu ijh{kk foHkkxkdMqu d:u vafre fudky tkghj dsyk tkbZy- vafre 

fudkyklkBh lacaf/kr ijh{kk vkWu foHkkxka’kh laidZ lk/kkok- 

 

e/;orhZ ewY;ekiu foHkkx  

tkod dz-%dWi@597 

fnukad %24@11@2022 

 

 

 

 


