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Consumer Guidance Society of Indig
India’s first NGO in the consumer sector Established: 1966

Block 'J, Azad Maidan, Opp. Cama Hospital, Mahapalika Marg, Mumbai
Tel.: 91-22-2262 1612 / 2285 9715 Telefax : 2265 8715
e-mail: cgsibom@gmail.com  website: www.cgsiindia.org
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20" April 2015,
Shri Chahande.

Principal Secretary,
Department of Higher £
Government of Mahara
Mantrafaya, MUMBALT.
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Sir;

Sub: - Progray;r_gggg::%_on Consumer Awareness

T e L L A

Subsequent to our discussion with vou
Please find enclosed details on t

& FL&QDQJ;!LQI%}%
on the above subject on Thursd
he captioned Subject:

The Consurmer Guidance Socie
“Consumer Aw

ay 16" Aprit 2044

ty of India (CG
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particularly to the student
board.
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Some features of the Warkshop are:
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The power of compounding, introduction to Rupee cost averaging & time value ot

moriey; How to setup a smari financial plan; How to get out.of debt and select Insurance
& invesiment Products

The organizers are expected to provide mike systemn, projector & screen for the presentaiion:
and video.

Speaker Profile:

The CGSI wilt be represented by indusiry experts. Their fees etc. will be paig fror

received for this purpose from SEBI, BSE or similar statutory authorities,

T gl

We request you to help us conduct these Consumer Awareness & Finanacial L
pragrammeas for students in Umversxtxes Il over Maharashtra in the forthcoming Acad
Years starting in June 2015, We will approach-the various Universities/Colla qef; pnder you

tutelage and fix up dates, suitable to them, in the above period:

Program Schedufe- Programmes on Consumer Awarenoss & Financial Lite

Gracy .
Total Time per program Two to Two and a half hours i
fi" No. i e Particuiars -
{1 | Regisiration
I 2 | Welcome and Inauguiation o
f 3 |Session 1 11 How to be a smart and wmpowemd consumer
L4 Sescion 2 Fundanientals Basics of maoney and essontial quait o5 of a PC e
[ | investor i
Vsl Interac ive Session :

CGS! will provide financial assistance towards snacks, banners, teaflets for publicizing i

the program and other related expenses in organizing the events (subject to advange

approval). There is no financial fiability on the colleges, and only 4 persons will
coming for the presentation/administrative work.

Y&{rs truly,

- A
Dr. MBS\ Karnath
Hon. Secretary, CGSL.




