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Instructions : 1) All questions are compulsory.
2) Each question carries 2 marks.
3) Answers should be marked in the given OMR answer sheet by

darkening the appropriate option.
4) Use black ball point pen only for marking the circle. Do not make any

stray mark on the OMR Answer Sheet.
5) Follow the instructions given on OMR Sheet.
6) Rough work shall be done on the sheet provided at the end of

question paper.
7)  Only non-programmable calculators are allowed.

Choose corect alternative.

[aH$må`m OmJr `mo½` n`m©` {ZdS>m.[aH$må`m OmJr `mo½` n`m©` {ZdS>m.[aH$må`m OmJr `mo½` n`m©` {ZdS>m.[aH$må`m OmJr `mo½` n`m©` {ZdS>m.[aH$må`m OmJr `mo½` n`m©` {ZdS>m.
1) When researcher uses the data, which has already been collected by others is

________.

A) Primary Data B) Secondary Data

C) Historical Data D) Qualitative Data

Ooìhm g§emoYH$ BVam§Zr AmYrM O_{dboë`m VÏ`m§Mm Cn`moJ H$aVmo Ë`mg .......... åhUVmV.
A) àmW{_H$ VÏ ò ~) Xþæ`_ VÏ ò
H$) Eo{Vhm{gH$ VÏ ò S>) JwUmË_H$ VÏ ò

2) Study of five social media addicts is _______ type of research.

A) Observation B) Survey

C) Case Study Method D) Sampling

g_mO _mÜ`_m§Mo ì`gZ OS>boë`m nmM ì`ŠVtMm Aä`mg ho ........ àH$maMo g§emoYZ Amho.
A) {ZarjU ~) gd}jU
H$) ì`ï>r AÜ``Z nÕV S>) Z_wZm {ZdS>
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3) Is a statement of assumption which researcher wants to accept.

A) Alternative Hypothesis B) Null Hypothesis

C) Simple Hypothesis D) None of these

..........  ho J¥{hVH$ {dYmZ Amho Oo g§emoYH$mbm ñdrH$mam`Mo AgVo.

A) n`m©̀ r J¥{hVH$ ~) eyÝ` J¥{hVH$

H$) gmYo J¥{hVH$ S>) `mn¡H$s Zmhr

4) ____________ form of data can usually be obtained more quickly and at a

lower cost than the others?

A) Primary Data B) Secondary Data

C) Historical Data D) Qualitative Data

............. àH$maMr VÏ ò BVa VwbZoZo A{YH$ bdH$a Am{U H$_r IMm©V àmá hmoVmV.

A) àmW{_H$ VÏ ò ~) Xþæ`_ VÏ ò

H$) Eo{Vhm{gH$ VÏ ò S>) JwUmË_H$ VÏ ò

5) Most advertising and public relations research is _______.

A) Pure B) Applied

C) Experimental D) Dagnostic

Om{hamV Am{U OZg§nH©$ g§emoYZ ho ~hþVm§er .......... g§emoYZ AgVo.

A) _yb ŷV ~) Cn`mo{OV

H$) à`moJmË_H$ S>) {ZXmZmË_H$
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6) When aim of research is to a add to the field of knowledge then, it is called
_______ research.

A) Pure B) Applied

C) Experimental D) Dagnostic

Ooìhm g§emoYZmMm _yi hoVy kmZmÀ`m joÌmV ^a KmbZo hm AgVmo, Voìhm Ë`mg ......... g§emoYZ åhUVmV.

A) _yb ŷV ~) Cn`mo{OV

H$) à`moJmË_H$ S>) {ZXmZmË_H$

7) TRP is related to _______ research.

A) Advertising B) Public Relations

C) Television D) Radio

Q>r.Ama.nr. Mm g§~§Y ......... g§emoYZmer Amho.

A) Om{hamV ~) OZg§nH©$

H$) Q>o{bìhrOZ S>) ao{S>Amo

8) H1 denotes ______ hypothesis

A) Alternative B) Null

C) Simple D) Mix

EM1 Ûmao .......... J¥hrVH$ {ZX}{eV Ho$bo OmVo.

A) n`m©̀ r ~) eyÝ`

H$) gmYo S>) {_l

9) Identification of problem is __________ step of research.

A) Third B) Second

C) First D) Fourth

g_ñ òMr {ZdS> hr g§emoYZmMr ........... nm`ar Amho.

A) {Vgar ~) Xþgar

H$) n{hbr S>) Mm¡Wr
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10) Focus group discussion is a _______ research tool.

A) Qualitative B) Quantitative

C) Descriptive D) Experimental

H|${ÐV JQ> MMm© ho ........ àH$maMo g§emoYZ gmYZ Amho.

A) JwUmË_H$ ~) g§»`mË_H$

H$) dU©ZmË_H$ S>) à`moJmË_H$

11) The researcher usually interest in supporting _________ hypothesis.

A) Alternative B) Null

C) Both Null and Alternative D) General

g§emoYH$ àm_w»`mZo ............ J¥{hVH$mbm {gÕ H$aÊ`mgmR>r à`ËZ H$arV AgVmo.

A) n`m©̀ r ~) eyÝ`

H$) n`m©̀ r d eyÝ` XmoÝhr S>) gd©gmYmaU

12) ________ is a set of elements taken from a larger population according to
certain rules.

A) Variable B) Sample

C) Unit D) Universe

............. åhUOo R>am{dH$ {Z`_m§À`m AmYmao _moR>`m bmoH$g§» òVyZ {ZdS>bobm à{V{Z{YH$ KQ>H$g§M
AgVmo.

A) Mb ~) Z_wZm

H$) EH$H$ S>) g_J«

13) Consumer jury test is a part of _______ research

A) Advertising B) Public Relations

C) Television D) Newspaper

J«mhH$ Á ẁar MmMUr hm ....... g§emoYZmMm ^mJ Amho.

A) Om{hamV ~) OZg§nH©$

H$) Q>o{bìhrOZ S>) d¥ÎmnÌ
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14) _________ of the following is not the method of Research.

A) Survey B) Historical

C) Observation D) Philosophical

Imbrbn¡H$s .................. hr g§emoYZmMr nÜXV Zmhr.

A) gd}jU ~) Eo{Vhm{gH$

H$) {ZarjU S>) VËdkmZmË_H$

15) Finding the research gap is the main objective of ________.

A) Data Collection B) Analysis of Data

C) Review of Literature D) Setting Objectives

g§emoYZmVrb A§Va emoYUo ho ............... Mo _w»` CÔrï> Amho.

A) VÏ` g§H$bZ ~) VÏ` {díbofU

H$) g§X ©̂ gm{hË`mMm AmT>mdm S>) C{Ôï> {ZpíMVr

16) Name of Akashwani’s research unit is _________

A) DAVP B) BARC

C) DART D) Audience Research Unit

XÿaXe©ZÀ`m g§emoYZ {d^mJmMo Zmd ............... Amho.

A) S>rEìhrnr ~) ~mH©$

H$) S>mQ>© S>) Am°{S>`Ýg [agM© ̀ w{ZQ>

17) _________ use BAR-O - Meter to calculate TRP.

A) DAVP B) BARC

C) DART D) TAM

Q>r. Ama.nr. Kmo{fV H$aÊ`mgmR>r ............ ~ma-Amo-_rQ>aMm dmna H$aVo.

A) S>rEìhrnr ~) ~mH©$

H$) S>mQ>© S>) Q>°_
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18) Focus Group Discussion provides ________ sources of data.

A) Primary Data B) Secondary Data

C) Historical Data D) Quantitative Data

H|${ÐV JQ> MMm© ................... àH$maMr VÏ ò nwa{dUmao ómoV AgVmV.

A) àmW{_H$ ~) Xþæ`_

H$) Eo{Vhm{gH$ S>) g§»`mË_H$

19) The experimental group also known as __________ group.

A) Controlled B) Uncontrolled

C) Primary D) Secondary

à`moJmË_H$ JQ>mbm ............. åhUyZ AmoiIbo OmVo.

A) {Z §̀{ÌV ~) A{Z §̀{ÌV

H$) àmW{_H$ S>) Xþæ`_

20) Selecting every 10 house on left side of street is _________ type of sampling.

A) Multi Stage B) Snowball

C) Systematic D) Quota

añË`mÀ`m S>mì`m ~mOyH$S>rb àË òH$ Xhmdo Ka {ZdS>Uo hm Z_wZm {ZdS>rMm .................. àH$ma Amho.

A) _ëQ>r ñQ>oO ~) ñZmo~m°b

H$) nÜXVera S>) H$moQ>m

21) Communication audit for PR involves a survey of ____________

A) Employees B) Listeners

C) Readership D) Viewers

OZg§nH$m©V g§kmnZmMo A§Ho$jU H$aÊ`mgmR>r ................. Mo gd}jU H$amdo bmJVo.

A) H$_©Mmar ~) lmoVo

H$) dmMH$ S>) Xe©H$
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22) When researcher selects sample as per his choice, then it is known as ______

A) Multi Stage B) Convenient

C) Systematic D) Quota

g§emoYH$ Amnë`m gw{dYoZwgma Z_wZm {ZdS> H$aVmo `mg ................. åhUVmV.

A) _ëQ>r ñQ>oO ~) gmò rñH$a

H$) nÜXVera S>) H$moQ>m

23) Image audit is a part of __________ research.

A) Advertising B) Public Relations

C) Television D) Newspaper

à{V_m gd}jU hm ............... g§emoYZmMm ^mJ Amho.

A) Om{hamV ~) OZg§nH©$

H$) Q>o{bìhrOZ S>) d¥ÎmnÌ

24) Name of Doordarshan’s research unit is _________.

A) DAVP B) BARC

C) DART D) TAM

XÿaXe©ZÀ`m g§emoYZ {d^mJmMo Zmd ................. Amho.

A) S>rEìhrnr ~) ~mH©$

H$) S>mQ>© S>) Q>°_

25) A kind of research being carried out to solve a specific problem is known as
_________ research.

A) Pure B) Action

C) Qualitative D) Descriptive

R>am{dH$ g_ñ òMo CÎma emoYÊ`mgmR>r Ho$ë`m Joboë`m g§emoYZmg ................ åhUVmV.

A) _yb ŷV ~) H¥$Vr

H$) JwUmË_H$ S>) dU©ZmË_H$
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26) Blogs provides _________ sources of data.

A) Primary Data B) Secondary Data

C) Historical Data D) Qualitative Data

ãbm°J ............... àH$maMr VÏ ò nwa{dUmao ómoV AgVmV.

A) àmW{_H$ ~) Xþæ`_

H$) Eo{Vhm{gH$ VÏ ò S>) JwUmË_H$

27) _______ form of data can usually be obtained more quickly and at a lower
cost than the others.

A) Primary Data B) Secondary Data

C) Historical Data D) Qualitative Data

............... àH$maMr VÏ ò BVa VwbZoZo A{YH$ bdH$a Am{U H$_r IMm©V àmá hmoVmV.

A) àmW{_H$ VÏ ò ~) Xþæ`_ VÏ ò

H$) Eo{Vhm{gH$ VÏ ò S>) JwUmË_H$ VÏ ò

28) Most advertising and public relations research is _________.

A) Pure B) Applied

C) Experimental D) Diagnostic

Om{hamV Am{U OZg§nH©$ g§emoYZ ho ~hþVm§er .............. g§emoYZ AgVo.

A) _yb ŷV ~) Cn`mo{OV

H$) à`moJmË_H$ S>) {ZXmZmË_H$

29) Selection of sample by lottery method is called _______ sampling.

A) Cluster B) Quota

C) Random D) Systematic

bm°Q>ar nÜXVrZo Z_wZm {ZdS> hm .............. Z_wZm {ZdS>rMm àH$ma Amho.

A) ŠbñQ>a ~) H$moQ>m

H$) `mÑpÀN>H$ S>) nÜXVera
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30) ________ is type of non-probability sampling.

A) Quota samping B) Cluster sampling

C) Systematic sampling D) Stratified random sampling

.............. Ag§̂ mì`Vm Z_wZm {ZdS>rMm àH$ma Amho.

A) H$moQ>m Z_wZm {ZdS> ~) ŠbñQ>a {ZdS>

H$) nÜXVera Z_wZm {ZdS> S>) ñV[aV `mÑpÀN>H$ Z_wZm {ZdS>

31) ________ were selected for implementation of SITE Communication Project.

A) 1800 Villages B) 1000 Villages

C) 2400 Villages D) 7500 Villages

gmB©Q> H$å ẁ{ZHo$eZ àH$ën ................. _Ü ò am~{dÊ`mV Ambm.

A) 1800 IoS>r ~) 1000 IoS>r

H$) 2400 IoS>r S>) 7500 IoS>r

32) Study of television addicted person is _______ type of research.

A) Observation B) Survey

C) Case Study D) Content Analysis

Xÿa{MÌdmUrMo ì`gZ OS>boë`m ì`ŠVrMm Aä`mg .............. àH$maMo g§emoYZ AgVo.

A) {ZarjU ~) gd©ojU

H$) ì`ï>r AÜ``Z S>) Ame` {díbofU

33) Salary is _________ type of variable.

A) Dependent B) Independent

C) Co relational D) Simple

d` ho ............... àH$maMo Mb Amho.

A) ñdm`Îm Mb ~) nam`Îm Mb

H$) ghmZwdVu S>) gmYo
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34) Social Audit is a part of __________ research.

A) Advertisement B) Public Relations

C) Television D) Radio

gm_m{OH$ _yë`_mnZ hm ................ À`m g§emoYZmMm ^mJ Amho.

A) Om{hamV ~) OZg§nH©$

H$) Q>o{bìhrOZ S>) ao{S>Amo

35) Concurrent research is part of ___________.

A) PR Research B) Advertising Research

C) Television Research D) Radio Research

g_dVu g§emoYZ hm ................. Mm ^mJ Amho.

A) OZg§nH©$ g§emoYZ ~) Om{hamV g§emoYZ

H$) Q>o{bìhrOZ g§emoYZ S>) ao{S>Amo g§emoYZ

36) SPSS is used for ____________.

A) Data Analysis B) Post test

C) Content analysis D) Observation

Eg.nr.Eg.Eg. Mm dmna ................... gmR>r Ho$bm OmVmo.

A) VÏ` {díbofU ~) CÎma MmMUr

H$) Ame` {díbofU S>) {ZarjU

37) _________ is primary source data for research.

A) Survey B) Books

C) Website D) Newspapers

.................. hm g§emoYZmgmR>rÀ`m VÏ`m§Mm àmW{_H$ ómoV Amho.

A) gd}jU ~) nwñVHo$

H$) g§Ho$VñWi S>) d¥ÎmnÌo
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38) Radio rice was name given by people to a variety of rice popularized by
_______.

A) Radio Pune B) Radio Trichi

C) Radio Tanjavur D) Radio Bhubaneshwar

.................. ao{S>Amo H|$ÐmZo àM{bV Ho$boë`m Vm§XimÀ`m EH$m àH$mamg bmoH$m§Zr ao{S>Amo amB©g Ago Zmd
{Xbo.

A) ao{S>Amo nwUo ~) ao{S>Amo {ÌMr

H$) ao{S>Amo V§Omda S>) ao{S>Amo ŵdZoída

39) Last step in the research process is _________.

A) Review of Literature B) Setting objectives

C) Selection of problem D) Report writing

g§emoYZ àH«$s òVrb eodQ>Mm Q>ßnm åhUOo ................ hmò .

A) g§X{ ©̂V gm{hË`mMm AmT>mAdm ~) C{Ôï> {ZpíMVr

H$) g_ñ`m {ZYm©aU S>) Ahdmb boIZ

40) When data is filled by investigator himself then it is called as _________.

A) Case Study Research B) Qualitative Research

C) Pure research D) Applied Research

Ooìhm g§emoYZmMm _yi hoVy kmZmÀ`m joÌmV ^a KmbUo hm AgVmo Ë`mg ........... åhUVmV.

A) ì`ï>r AÜ``Z g§emoYZ ~) JwUmË_H$ g§emoYZ

H$) _yb ŷV g§emoYZ S>) Cn`mo{OV g§emoYZ
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41) In the process of conducting research ‘Formulation of Hypothesis’ is followed
by

A) Statement of Objective B) Analysis of Data

C) Selection of Research Tools D) Collection of Data

g§emoYZ àH«$s òV JhrVH$m§Mr _m§S>Ur .......... À`m nmR>monmR> Ho$br OmVo.

A) C{Ôï>m§Mr {Z{üVr ~) VÏ` {dûcofU

H$) g§emoYZ gmYZm§Mr {ZdS> S>) VÏ` g§H$bZ

42) ________ is not a statistical test used in communication research.

A) Z Test B) M Test

C) F Test D) T Test

........... hr g§dmX g§emoYZmVrb EH$ gm§p»`H$s MmMUr Zmhr.

A) PoS> MmMUr ~) E_ MmMUr

H$) E\$ MmMUr S>) Q>r MmMUr

43) ‘Our Village Chattera’ column was started by B. G. Verghese in

A) Statesman B) Hindustan Times

C) Indian Express D) Times of India

"Ada pìhboO N>Voam' ho gXa ~r. Or. dJug `m§Zr d¥ÎmnÌmV gwé Ho$bo.

A) ñQ>oQ²>g_Z ~) qhXþñVmZ Q>mB©åg

H$) B§{S>AZ EŠgàog S>) Q>mB©åg Am°\$ B§{S>`m
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44) When conducting survey of folk artists, if a sample is selected by getting the
names of one folk artist from another, from another to a third, it will be a
___________ sampling method.

A) Cluster B) Quota

C) Random D) Snowball

bmoH$ H$bmH$mam§Mo gd}jU H$aÊ`mgmR>r Ooìhm EH$m bmoH$ H$bmH$mamH$mSy>Z Xþgè`mMo, Xþgè`mH$Sy>Z {Vgè`mMo
Aer _m{hVr {_i{dV Z_wZm {ZdS> Ho$br OmVo Voìhm Vmo ........ Z_wZm {ZdS>rMm àH$ma AgVmo.

A) ŠbñQ>a ~) H$moQ>m

H$) a±S>_ S>) ñZmo~m°b

45) The conclusions of _______ type of research cannot be generalized to other
situations.

A) Pure B) Applied

C) Historical D) Diagnostic

............. àH$maÀ`m g§emoYZmÀ`m {ZîH$fmªMo BVa n[apñWVt_Ü ò gm_mÝ`rH$aU Ho$bo OmD$ eH$V Zmhr.

A) _yb ŷV ~) Cn`mo{OV

H$) Eo{Vhm{gH$ S>) {ZXmZmË_H$

46) TRP is related to _______ research.

A) Advertising B) Public Relations

C) Television D) Radio

Q>r.Ama.nr. Mm g§~§Y ................ g§emoYZmer Amho.

A) Om{hamV ~) OZg§nH©$

H$) Q>o{bìhrOZ S>) ao{S>Amo

47) H1 denotes ______ hypothesis.

A) Alternative B) Null

C) Simple D) Mix

EM1 Ûmao .......... J¥hrVH$ {ZX}{eV Ho$bo OmVo.

A) n`m©̀ r ~) eyÝ`

H$) gmYo S>) {_l
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48) Identification of problem is ________ step of research.

A) Third B) Second

C) First D) Fourth

g_ñ òMr {ZdS> hr g§emoYZmMr ......... nm`ar Amho.

A) {Vgar ~) Xÿgar

H$) n{hbr S>) Mm¡Wr

49) Study of five social media addicts is _______ type of research.

A) Observation B) Survey

C) Case Study Method D) Sampling

g_mO _mÜ`_m§Mo ì`gZ OS>boë`m nmM ì`ŠVtMm Aä`mg ho .............. àH$maMo g§emoYZ Amho.

A) {ZarjU ~) gd©ojU

H$) ì`ï>r AÜ``Z nÕV S>) Z_wZm {ZdS>

50) The researcher usually interested in supporting ____ hypothesis.

A) Alternative B) Null

C) Both Null and Alternative D) General

g§emoYH$ àm_w»`mZo .......... J¥{hVH$mbm {gÕ H$aÊ`mgmR>r à`ËZ H$arV AgVmo.

A) n`m©̀ r ~) eyÝ`

H$) n`m©̀ r d eyÝ` XmoÝhr S>) gd©gmYmaU


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Rough Work
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Rough Work


