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Objectives of the Course:
1. To acquaint research student with scientific research methods and approaches.
2. To acquaint research students with the latest trends in Mass Communication and
Media Studies.

Duration of the Course:
The Ph. D Course will be full time regular course of one year duration followed by
maximum one year period for submission of dissertation.

Pattern of Examination
Ph. D Course in Mass Communication Examination will be Annual Examination.

Fee Structure:
1. Entrance Examination Fee : Rs. 650/- (Non-Refundable)
2. Course Fee : For Regular Students Rs.13600
3. The course fee will be applicable for Independent/SRF/JRF/Teacher Fellow/
Employed Person/Private and Govt. Organization/ Full Time Teacher at Jr.-Sr.
College/Foreign students as per the Shivaji University Rule.

Course Fee for Regular Students

Sr. No. | Particulars In Rupees
1 Registration Fee 1000

2 Library Fee 1000

3 Library Deposit 1000

4 Thesis Examination Fee | 3500

5 Thesis Deposit 1000

6 Medical Charges 100

7 Tuition Fee 3500

8 Internet Fee 2500

9 Annual Fee 13600

Eligibility for Admission:

1. A Candidate having minimum of 55% marks (50% for SC/ST Category) at Post —
Graduate degree examination.

A Candidate should pass Entrance Examination of 100 marks.

All rules of admission and passing of Ph. D in Social Sciences will be applicable to

Ph. D in Mass Communication.

Bl

Medium of Instruction
The medium of instruction shall be in English.

Structure of the Course Work:



The Ph. D Course in the subject will comprises of

1. Three Papers of 100 Marks each — 300 Marks
2. Two Seminars - 50 Marks
4. One Research Article published in Journal 50 Marks
6. Total - 400 Marks
Sr. No. Subject Marks
1 Research Methodology and Media Research 100
2 Mass Communication Theory 100
3 Advances in Media Studies 100
Total 300

Scheme of the Examination:
1. The examination shall be conducted at the end of each academic year.
2. The theory paper shall carry 100 Marks

3. The evaluation of the performance of the students in theory papers shall be on the

basis of Annual Examination of 100 Marks.

4. Question Paper will be set in the view of the/in accordance with the entire syllabus

and preferably covering each unit syllabi.

Standard of the Passing:

A candidate should secured 40% Marks for each theory paper and practical.

Nature of Question paper:

Question-1 Descriptive Type 20 Marks
Question-2 Short Answer Type (Any 2 out of 3) 20 Marks
Question-3 Answer in Brief (6 out of 8) 30 Marks
Question-4 Short Notes Type (6 out of 8) 30 Marks

(A Candidate shall solve three compulsory questions of 20 Marks each on sub
section based on Paper III concerned on their Dissertation and to more questions

from any other remaining subsections.)

Internal Assessment

1. The two seminars based on Paper I and Paper II each will carry of each 25 marks.
2. A Candidate should publish one research article

Communication Journal.

in Journalism/Mass




M. PHIL AND PH.D COURSE WORK
Compulsory Paper
COMMON SYLLABUS FOR

SOCIAL SCIENCES (ECONOMICS, SOCIOLOGY, POLITICAL SCIENCE, HISTORY, JOURNALISM,
MASS COMMUNICATION),

COMMERCE AND MANAGEMENT,
EDUCATION, LAW, AND WOMEN STUDIES
Year of Implementation: from June, 2011
Paper -I (Compulsory)
Research Methodology, Quantitative Techniques, and Computer Application
Preamble:

Research at M.Phil. / Ph.D course is essential for the subjects (i.e. History, ECconomics
Commerce, Women studies and Journalism etc.). It finds selection to the problems in the
field as well as equip the students with research theory and skills for conduct of research
at doctoral, post doctoral levels and undertake need based research projects and for the
development of the society as a whole. The transaction tools like; discussion, group work,

seminar, use of web resources, library resources can be used for teaching the paper.

The course work of this paper will be tfaught in total 60 contact hours/days. Each
unit will be faught in 15 confact hours/days. The confact hours allotted to each unit are

adjustable to the fotal contact hours.
The course work for M.Phil./Ph.D is categorized into four components;
(a) Research Methodology with 30 marks' weightage
(b) Quantitative Techniques with 30 marks’ weightage and
(c) Computer Application with 20 marks’ weightage
(d) Practical on QTs and Software application with 20 marks’ weightage.

(Important Note: Teaching can be shared by couple of Departments; means the

Department, which is unable to teach this paper, can send their students to other



Departments with request to a particular Department and a copy sent to the University
office. While doing so the number of students in the combine class should not go more
than 50.)

Unit- 1: Fundamentals of research

(a) Basic principles of research

(b) Theory building, facts, concepts, constructs and definitions

(c) Valuable and its attributes

(d) Ethicsin research

(e) Preparation of proposal

(f) Review of literature, formation and types of hypothesis and testing of the
hypothesis

(9) Research designs, sampling designs, methods, techniques and tools of research

(h) Creativity, innovation, originality and advancement of knowledge and
application fo the society

Unit- 2 Communication and evaluation of research

(a) Report writing and the writing of research papers

(b) Presentation of research proposals

(c) Evaluation of research report

(d) Presentation of research : Oral and Written (abstracts/synopsis)
Unit- 3 Quantitative Method

(a) Use of quantitative method in research

(b) Types and sources of data

(c) Data analysis for specific type of data

(d) Tabulation and graphical representation
(e) Central tendency

(f) Dispersion

(g) Correlation

(h) Regression

(i) Use of chisquare

(i) Stepsinvolved in applying chi—square test
(k) Non parametric or free distribution tests

(I) Testing of hypothesis for non parametric data

Unit- 4 Computer application for research

(a) Word processing



(b) Data processing

(c) Graphical processing

(d) Use of web-2 tools for research
(e) Use of excel

(f) Use of SPSS

(g) Use of graphical software

(h) Use of multimedia tools
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Paper 11
Title of the Paper: Mass Communication Theory
Unit 1 (No. of Lectures: 15)

Development of Mass Communication, definition, Concept and importance of Mass
Communication, effects and social change, Media audiences, Mass culture.

Unit 2 (No. of Lectures: 15)

Prominent Mass Communication theories, Western — Non-Western models of Mass
Communication, Alternative approaches in Mass Communication, A study of some
prominent scholars in Mass Communication.

Unit 3 (No. of Lectures: 15)

Methods of Mass Communication research, Mass Communication research as a tool
of reporting, Mass Communication research in India-Landmark studies related to
SITE. New Trends in Mass Communication research Ethical perspectives of Mass
Communication research.

Unit 4 (No. of Lectures: 15)

Media structure, Media content, Media audiences and Media effects, the future of
Mass Communication.

Reading list
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publication.

Fiske John (1975) Introduction to Communication Studies, London: Methuen.
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7. Singhal Arvind, Dearing James (Ed.2006) Communication of Innovations: A Journey- with

Everett Rogers, Sage.

8. Agee Warren, Ault Philip, Emery Edwin (1985) Introduction to Mass Communication, New
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Publishing Company.
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World, New Delhi: Sage Publication.
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Publication.



Paper 111

Title of the Paper: Advances in Media Studies

Unit 1 A. Development of Media
Unit 2 B. Development and International Communication
Unit 3 C. Public Relation / Corporate Communication
Unit 4 D. New Media Technology
Unit1 (A)  Development of Media (No. of Lectures: 15)

Language and Society — development of language as a vehicle of Communication-
Invention of Printing Press-Development of Printing in India- Early efforts to publish
newspapers in different parts of India. Role of press during and after freedom movement
Press After 1947 social reformer Journalist in India- prominent Newspaper in Marathi-
Entry of foreign newspapers in India Media Convergence and its effects on Indian
Newspapers Industry.

Evaluation and growth of Electronic Media-Radio, Television, Internet Mobile and
Social Media, Historical perspective of Radio and Television in India, Radio and
Television as Media of Communication, Grammar of Television and Radio Different types
of programmes, Basic of Radio and TV production Team and Role of Producer, Television
anchoring, Writing for Radio and Television, Radio and Television Reporting, Visual
languages, Camera movement Formats for Radio-Television-News, Documentaries
Advanced editing and production Techniques.

Reading List
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Publication
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Unit 2 (B) Development and International Communication
(No. of Lectures: 15)

Origin and development of Development Communication, Definition, Concept,
Role of Media in Development Communication, Social, Cultural and Economic barriers,
Development Support Communication, Development Communication Policy, Agricultural
and Rural Communication, Development Communication Models. Alternative approaches
of Development Communication. Indian approaches, Role of folk media and ICT in
Development Communication, Development Communication Theorist.

History and development of International Communication, International
Communication in Pre Colonial and Colonial age, International Communication as an
academic discipline, MacBride Report, Media Imperialism, International News agencies,
Satellite Communication Role of UNESCO, effects of Globalization, Issues in
International Communication.
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11. MacBride Sean, (1980) Many Voices, One World Paris: Kogan
page/unipub/UNESCO
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New Delhi: Sage

Unit 3 (C) Public Relations / Corporate Communication
(No. of Lectures: 15)

Evolution and growth of Public Relations, Definition, Concept, objectives and
functions of Public Relations, PR in organizational structure, PR Public- Internal and
external PR in Crisis Communication PR and Corporate Image, Corporate Social
Responsibility, PR in Private, Public, Government, Corporate, Co-operative Education,
Defense and other sector, PR tools, writing for PR, Research in PR, Online PR, New
Trends in Public Relations

Reading List
1. Sarkar N.N., Jethwaney Jaishri, (2009) Public Relations Management, New Delhi:
sterling publishers
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Unit 4 (D) New Media Technology (No. of Lectures: 15)

Development of IT Industry in India, Growth of New Media, Types of New Media,
Social Media-Social Network, Blogs online video, Social Tagging, Virtual World, Wikis,
Definition and concept of New Media, Structure, Content, Challenges before Print Media,
changing role of Journalist, Gatekeepers VS Navigators, Cyber Journalism, Online
Editions of Newspaper, Cyber newspaper creation, Online editing and publishing, Media
Convergence and its impacts on Media Management, ICT and Indian Social change, ICT
and poverty alleviation. Social effects, new media ethics
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