
    
Semester – II Syllabus  

 
               A) Communication Skills      : Units -  5 to 8 
                B)  Reading  Comprehension : Units - 12 to 15 
 

  Pattern of Question Paper :  
Q. 1. A ) Multiple choice objective questions on Reading  

Comprehension  
(minimum one question should be set on each unit )               

5 Marks 

 B) Textual objective type questions to be set on vocabulary 
items, such     as, synonyms, antonyms, pair of words, 
usage of phrases and changing word class by using prefixes 
or suffixes  

5 Marks 

Q.2 A ) Answer in 2 to3  sentences each ( 3 out of  5 ) :                       6 Marks 
 B )  Write short notes in about 50 to 60 words each (1 out of  2 )  4 Marks 
Q. 3. A ) On Unit No. 5 5 Marks 
 B ) On Unit No. 6 ( either notice and agenda or minutes) 5 Marks 
Q. 4. A ) On Unit No. 7    5 Marks 
 B ) On Unit No. 8 5 Marks 
  Division of Teaching Hours:    
 A) Communication Skills       : 10 X 4 = 40  
 B)   Reading  Comprehension :   
  i) Prose        : 7 X 2 = 14    
  ii) Poetry        : 3 X 2 = 6  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



PRINCIPLES OF MARKETING 
Paper –II  Sem- II 

Syllabus (From June, 2010) 

Objectives: To help the students to understand the concepts, 
                   principles of marketing and their applications. 
 
Unit-I : Marketing Mix: Meaning, 4 Ps of Marketing Mix, Product, 

Price, Promotion and Place (Distribution).  
             Product – Meaning, product quality, product design, product 

features, brand name & trade mark, after-sales-service,  
product line and product-mix, packaging - role and functions 
of packaging. 

 
Unit-II : Price - Importance of price in the marketing-mix, factors    

affecting price of a product/service. 
 
Unit-III :Promotion - Understanding the four elements of promotion-

mix - advertising medias, publicity, personal selling and 
salesmanship, public relations,  selling process, sales 
promotion techniques. 

 
     Unit-IV: Place- (Distribution), concept and role, types of distribution 

channels, factors affecting choice of a distribution channel. 
  
 Marketing of Services - characteristics of services, problems 

in services marketing. 

Books recommended  
1) S.A.Sherlekar, “Marketing Management”, Himalaya Publishing  
    House, Mumbai. 
2)  Philip Kotler : Marketing Management, Prentice Hall of India Ltd,  
     New Delhi. 
3) Marchannd & B.Vardharajan: An introduction to Marketing,  Vikas 

Publishing House, 5 Ansari Road, New Delhi. 
4)  Maurice & Mondell & larry  Rosenberg - Marketing : Prentice Hall of India 

Ltd.  New Delhi. 
5) Mohammad Amanatuallh : Principles of Modern Marketing. Kalyani   

Publications New Delhi.  
6)  Dr. C. N. Sontakki : Marketing Management Kalyani Publications  
      New Delhi.  
7) Arun Kumar and N. Meenakshi- Marketing Management  Vikas Publishing 

House Pvt. Ltd.Ed.2007 
8) Biplab S Bose – Marketing Management Himalaya publishing House, 

Edition -2009  
 
 



 
B.Com. Part-I History of Civilization 

Introduction from June 2010 
 
 

Paper 1I: Semester 2 
 
1. Greek Civilization 
 Athenian Democracy, Socio-economic & religious condition, literature &                     
          art-architecture 
 
2. Roman Civilization 
 From Republic to Empire, Socio-economic & religious condition, decline 
          of Roman Empire 
 
3. Medieval Europe 
 State & Church; Feudal & Peasants 
 
4. Renaissance 
 Exploration, Humanism, Development of Literature & art-architecture 
 
 
 

ejkBh ¼vko”;d½ 
vH;klif=dsph :ijs’kk 

f}rh; l= 
i| vkf.k mi;ksftr ejkBh 

 

   mfn~n’Vs % 

1 ejkBh lardohaP;k jpukapk ifjp; d#u ns.ks-

2 fo|kF;kZae/;s ejkBh lardohaP;k ok³~e;kcn~nyph vfHk#ph ok<fo.ks- 

3 “kkfgjh ok³~e;kpk ifjp; d#u ns.ks-

4 ds”kolqr laizn;krhy dohaP;k izse] fulxZdforkapk ifjp; d#u ns.ks- 

5 jfofdj.k eaMGkrhy doh vkf.k dforkapk ifjp; d#u ns.ks-

6 vk/kqfud i| ok³~e;kpk ifjp; d#u ns.ks-

7 xzkeh.k] nfyr o ledkyhu ok³~e;hu izokgkapk ifjp; d#u ns.ks 

8 fo|kF;kZae/khy dkO;kdyu dkS”kY; fodflr dj.ks-

9 fo|kF;kZae/;s Hkkf’kd ys[ku dkS”kY;kaP;k mi;kstukps Kku ok<fo.ks- 
 
 
 vH;klØe % 

1 ts dk jatys xkatys] deksfnuh 
dk; tk.ks rks ifjeG 

rqdkjke

2 FkV~Vk] nknyk ,dukFk

3 laqnjk eukef/ka Hkjfy jke tks”kh 



4 xqykch dksMs xksfoankxzt

5 rMkx vlrks rj  ckydoh

6 vkeqph ek;cksyh ek/ko T;qfy;u

7 #lok  vfuy

8 dq.kh dksMs ek>s mdyhy dk \ Hkk- jk- rkacs

9 x.kir ok.kh ck- lh- e<sZdj 

10 v”kh gh lkrkÚ;kph rÚgk  x- fn- ekMxwGdj 

11 fpjhfejh  v#.k dksYVdj 

12 ?ksrk  foank djanhdj 

13 vkxxkfM vkf.k thou  dqlqekxzt

14 rh xsyh rsOgk xzsl

15 vkbZ  ukenso <lkG

16 “kgj  n;k iokj 

17 cGhjktklkBh xk.ka ukjk;.k dqyd.khZ doBsdj  

18 “kdqu  “kSyk lk;ukdj 

19 r#.kkbZ eksgu ikVhy

20 vkgs r”khp ;s lq/kka”kw
 
mi;ksftr ejkBh 

1 tkfgjkr elqnkys[ku 

2 fuca/k ys[ku 
 
 
 ewyHkwr okpu % 

1 lkfgR; ifjey ¼i|foHkkx½ % f”kokth fo|kihB] dksYgkiwj
 
 
     iwjd okpu % 

1 dforsrhy vk/kqfudokn  ds”ko lnzs

2 pS=cu  x- fn- ekMxwGdj 

3 fpjhfejh  v#.k dksYgVdj 

4 fo”kk[kk dqlqekxzt

5 dksaMokMk n;k iokj 

6 ekxhy ikuko#u iq<s lq#  ukjk;.k dqyd.khZ doBsdj  

7 xko vkf.k ekrsP;k dfork  eksgu ikVhy

8 dfork lk;yhP;k  “kSyk lk;ukdj 

9 Hkkolq/kk  lq/kka”kw

10 O;kogkfjd ejkBh y- jk- ufljkckndj 
11 O;kogkfjd ejkBh dY;k.k dkGs] nŸkk=; iqaMs 
 
 
 
  lanHkZ xzaFk  

1 vHkax xkFkk  lar rqdkjke] egkjk’Vª lkfgR; laLÑrh 
eaMG 

2 ,dukFkkaps fuoMd Hkk:M laik-olar tks”kh



3 eÚgkVh yko.kh e- ok- /kksaM

4 iSat.k  e- uk- vnoar

5 egkRek Qqys lexz ok³~e; egkjk"Vª lkfgR; laLÑrh eaMG 

6 f=ny laik- nŸkk=; iqaMs] Lusgy rkojs 

7 fonzksgh dfork laik- ds”ko esJke

8 ikp doh  laik- e- fo- jkT;k/;{k 

9 xzsl vkf.k nwcksZ/krk  t;ar ijkatis

10 nfyr lkfgR; % Lo:i o Hkwfedk okeu fuackGdj

11 vklear  Jhdkar baxGgGhdj  

12 O;kogkfjd ejkBh y- jk- ufljkckndj  

13 ejkBh O;kdj.k  eks- jk- okGacs
 
 
 
 

¼vfuok;Z fganh½ 

             O;kogkfjd fganh 
                     n~forh; l= 

 
• v/;kiu & twu 2010 

• mn~ns'; &  
1- fganh ds O;kogkfjd i{k ls ifjfpr djuk A 
2- okf.kfT;d O;ogkj esa fganh Hkk"kk dks izpfyr djuk A 
3- fganh esa dk;Z djus dh :fp fodflr djuk A 
4- jkstxkjksUeq[k f'k{kk iznku djuk A 
5- jk"VªHkk"kk ds izfr :fp mRiUu djuk A 
6- dk;kZy; vkSj O;olk; esa fganh iz;ksx dk dkS'ky fodflr djuk A  
 
ikB~;iqLrd & fganh dh izfrfuf/k dgkfu;kWa    

 la- & d`".kk jS.kk] ok.kh izdk'ku]  

             21 nfj;kxat] u;h fnYyh&110002 

 
 
 

 

 

 

 

 

 



 

Urdu 
Prose & Poetry 
Semester -II 

Unit 5:- Jabsara 

               i) Zange Azadi  mein urdu - Prof. J.J.M. Shaikh 

              ii) Jshqiya Shayer H.A. shouque- Prof. Dr. G.A. Shaikh 

Unit 6:- Poetry Section 

Manzoomat 

                i) Lab-e-Sahil Aur Mouj  - Akbar Allahabadi 

               ii) Rang-e- Zamana           - Akbar Allahabadi 

               iii) Julu-e-Khusheed-e-Nau - Afsar Meeravati 

               iv) Nagma-e- Zindagi  -  Akhtar Sheerani 

Unit 7:- Gazals 

                      i) Allauddin Shah   -     Darad se Aankh 

                     ii) Aejaz Nabi Kangar  -    O Quawat –e- parvaz 

                    iii) Ab.Razak Rind   -     Jo sari Umar 

                    iv) Bashir A Parvaz  -    Chasham-e- far leiye 

Unit 8:- Rubayiyat 

                       i) Moulana A. H. Hali  -    i) Musa ne ye ki araz 

                     ii) Jaisa Nazar ata Hoon 

                      ii) Akbar Allahabadi        -       i) Peeri Aai Hai Jawani 

                          ii) Bhoolta Jata Hai Eroupe 

                     iii) Josh Mallihabadi                 i) Insan ki Jis Qadar bhi 

                     ii) Har bat pe muh tera 

                    iv) Firaque Gerakhpuri                i) Karte Nahi Kuch to kam 

                     ii) Dunya jo sanwar jaye 

Recommended Readings  :- 

a) Basic Reading 

b) Additional Reading 

c) References-   a) Books 

     b) Journals/Periodicals 
 



B.Com. Part-I Kannada  
IInd Semester 

Collection of Modern Prose 

Collection of Modern Prose 

There is a text book prescribed in this paper which includes short stories. 

Detailed study of the text is necessary because student should be able to 

answer to the reference to context as well as objective type questions. 

 

Distribution of Marks 

1. Essay type of question   20 

2. Reference to context    15 

3. Objective questions    05 

 

Text Book prescribed 

1. Katha Sangama – Ed. K.S. Nayaka. 

               Pub. : Prasaranga Gulbarga University, Gu 
 

 
 
 

BUSINESS MATHEMATICS  
 Paper –II  Sem- II 

Syllabus (From June, 2010) 
 

Semester – II 
UNIT – I    : Functions of real variables -                                                 12 
                     Linear, Quadratic, exponential (of type y = ax), inverse functions 
                     and their graphs. Illustrative examples. 
                     Limit of function: - Theorems on Limit (without proof), simple 
                     examples. 
 
UNIT – II   : Differentiation -                                                                      18 
                     Definition, derivative using first principle, Method of 
                     differentiation of sum, difference, product and quotient of two 
                     functions. Derivative of composite, inverse, exponential, 
                     logarithmic, parametric and implicit functions. Second order 
                     derivative. 
 



UNIT – III : Applications of differentiation -                                             12  
                      Maxima and minima, Case of one variable involving second order 
                      derivative, Average cost, Average revenue functions, marginal 
                      cost, marginal revenue, Elasticity of demand. 
 
UNIT – IV : Integration And Its Applications -                                        18  
                     Integration : An ant derivative process, standard forms, Method of 
                     integration by substitution and by parts.  Definite integrals and 
                     their properties. Determination of cost, revenue and demand 
                     functions. Consumer’s surplus and procedure’s surplus. 
 

NOTE :- 1. Use of logarithmic tables, electronic calculators is allowed. 
2. For limits, derivative and integration trigonometric functions 
     should be omitted. 

 
Reference Books:– 

1. Kumbhojkar G.V. - Business Mathematics 
2. Shantinarayan - Text Book of Matrices 
3. Bhagvat and Pawate - Elements of Calculus 
4. Soni R.S. - Business Mathematics 
5. Kapoor V.K. Sancheti D.C. - Business Mathematics 
6. Veena G.R. - Business Mathematics (New age international Publishers), New 
     Delhi. 
7. Business Mathematics - B.Com.I Published by Shivaji University, Kolhapur.  

 
 
 
 

General  INSURANCE   

Paper –II  Sem- II 
Syllabus (From June, 2010) 

Objectives :  
(1) To enables the students to know the fundamentals of insurance. 
(2) To expose the students to procedural part and documentation in Life        
       Insurance business. 
(3) To create awareness  among the students to become a Life Insurance 
       Agent.  

 
Unit - 1 : Fire Insurance -  Meaning -  Procedure of taking fire Insurance 
                   policy -  policy conditions kinds of policies -  cancellation and 
                   forfeiture of policy -  renewal of policy -  settlement of claims. 
 
 



Unit-2 : Marine Insurance -  meaning -  Procedure of taking marine 
                 insurance policy -  difference  between fire and marine 
                 Insurance -  clauses of marine insurance policy -  marine 
                 losses and perils -  types of policies. 
 
Unit - 3 : Accidental Insurance (only nature & cover) 
               (1) Motor Insurance -  (2) personal accidental and sickness 
                      Insurance -  (3) Burglary insurance - (4) Liability insurance -  
               (5) Fidelity guarantee insurance -  (6) Cattle insurance - (7) Crop 
                    insurance -  (8) Medicaid insurance policy. 
 
Unit- 4 :  Privatization of insurance business -  Insurance Regulatory 
                Development Act 1999 – Structure, objects, organizational set 
                up & Functions. 
 
 

UNITS & PERIODS ALLOTED 

Units No. of Periods 

Unit - 1. 15 

Unit -  2. 20 

Unit - 3. 15 

Unit - 4. 10 

Total Periods        60 
 

 
 

 
 

Geography  
Semester-II 

 
Title of Paper - Commercial Activities and Globalization 

 
        Marks- 50 

 
 

 
Unit.1.  Transportation & Communication               15
 a. Significance of transportation & communication 
 b. Land transport- Merits of Road transport and transcontinental  
     Railway routes 
 c. Water transport- Major ocean routes. 



 d. Air transport- Major intercontinental Air routes. 
 e. Mass communication- Satellite communication & computer 
              networking. 
 
Unit.2. International trade                 15                  
 a. Importance & bases of international trade 
 b. Changing nature of international trade (after 1980) 
 c. Trade organizations- WTO, OPEC, EEC. 
 
Unit.3. Tourism                  15                   
 a. Importance of Tourism 
 b. Factors affecting Tourism 
 c. Eco- Tourism. 
 d. Major tourism centers in North India. 
 
Unit.4. Globalization         15 
 a. Meaning of Globalization 
          b. Impact of Globalization. 
 c. Globalization & Indian Economy. 
 
 
 
                                            Reference Books. 
 
1. Hartshorne T. N.  & Alexander J.W., (1994), Economic Geography, Prentice 
    Hall, New Delhi. 
2. Wheeler J. O. et., (1995), Economic Geography, John wiley, New York. 
3. Robortson D., (2001), Globalization and Environment, E. Elgar Co., U.K. 
4. Saxena, H. M., (1990), Marketing Geography, Raut Publication, Jaipur. 
5. Dixit R.S., (1988), Spatial organization of Market centrres, pioneer Publ. 
    Jaipur. 
6. Bhatya A. K., (1996), International Tourism, Fundamentals & Practices, 
    sterling, New Delhi. 
7. Khann K. K. & Gupta V. K., (1982), Economic and Commercial Geography, 
    Sultan Chand, New          Delhi. 
8- eksgu rkoMs o brj ¼1978½] txkpk vkfFkZd o okf.kT; Hkwxksy] ;qfu ifCy”klZ 
  dksYgkiwj 
9. “kadj pkS/kjh ¼2002½] i;kZoj.k o vkfFkZd  fgeky; ifCyflax ÆüÖ‰úÃÖ, ´ÖãÓ²Ö‡Ô. 
10-f”kans ih-th- o brj ¼1993½ i;kZoj.k “kkL=] lsB] eqacbZ- 
11-lonh o dksGsdj ¼1986½ vkfFkZd Hkwxksy] fujkyh izdk”ku] iq.ks- 
12-lonh o dksGsdj ¼2005½ vk/kqfud Hkwxksy]] fujkyh izdk”ku] iq.ks- 
13-lonh o dksGsdj ¼2007½ i;kZoj.kh; v/;;u] fujkyh izdk”ku] iq.ks- 
14-[krhc ds-,-¼2007½ vkfFkZd Hkwxksy] esgrk ifCyds”ku] dksYgkiwj- 
15-?kkjiqjs foB~By ¼2006½ vkfFkZd Hkwxksy] fiaiGkiqjs ifCyds”ku] ukxiwj- 
16-?kkjiqjs foB~By ¼2006½ i;ZVu Hkwxksy] fiaiGkiqjs ifCyds”ku] ukxiwj- 
17-f”kans ,l-ch-¼2006½ i;ZVu Hkwxksy QMds izdk”ku dksYgkiwj- 
18-pkSxqys Mh-th- ¼2005½ O;kolkf;d i;kZoj.k vtc izdk”ku dksYgkiwj 



 
 
 
 
 

Business Economics 
Paper –II  Sem- II 

Syllabus (From June, 2010) 
 

Unit  I-  Business decisions: Meaning and Importance, objectives of  Business 
               Firm. 

A: Perfect Competition: Characteristics-Equilibrium of the firm  in  Short 
      run and Long run. 
B: Monopoly: Characteristics- determination of price under monopoly. price 
     discrimination. 
 

Unit  II- Monopolistic competition: Characteristics- Short run and  Long run  
             equilibrium of a firm. 
             Oligopoly: Meaning and characteristics. 
 
 
Unit III- Factor Pricing: 
              A: Rent: Concept; Ricardian and Modern theories of rent; Quasi- rent. 
              B: Wages: Money-Wages and Real wages-causes of wage differentials. 
 
Unit IV)-A: Interests- Concept and theories of interest- Loanable Funds Theory, 
                    Liquidity Preference Theory. 
               B:  Profit: Nature and concepts, Theories of profit- Innovation 
                    Theory, Risk Theory, Uncertainty Bearing Theory. 

 
BASIC READING LIST:-  
1-Baeh G.L. (1977). Economics, prentice Hall of India, New Delhi. 
2-Guald J.P. and Edward P.L. (1996) Microeconomics Theory, Irwin, 
    Homewood 
3-Henderson J and R.E. Quandit (1980) Micro economics Mathematical 
    approach M.C-Graw Hill New Delhi. 
4-Heathfiels and wi be (1987) An Introduction to cost and production. 
   Macmillan, London.  
5-Koutsoyiauruis A. (1990) Principals an economics (9th edition) oxferd 
   University Press Oxferd. 
6-Manstield e (1997) Microeconomics (9th edition) W. W. Norron and 
   company New York 
7-Ray N.C. (1975) An Introduction to Microeconomics, Macrrillan company 
   of India Ltd. Delhi. 
8-Samuelson P.A. and W.D. Nordaus (1998) Economics. Tata Mc-Graw 
   Hill New-Delhi. 



9-Stomer A.W. and D.C. Hague (1972) A textbook of economics theory 
   ELBS and  Longman group London. 
10-Vrian H.R. (2000) Intermediate Microeconomics: A modern Approch 
    (5th Edition) East-west press New Delhi. 
11-ikVhy d`-v-& mPprj vkfFkZd fla/nkr 

12&nslkbZ Hkkysjko&va”ky{kh vfFkZd fo”ys’k.k  
13&fiaijdj x-iz-&eqY; o forj.k% lS/nkafrd foospu  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

PRINCIPLES OF BUSINESS MANAGEMENT 
Paper –II  Sem- II 

Syllabus (From June, 2010) 
 

Objectives: To familiarize the students with the basic concepts and 
principles of management. The students should clearly 
understand the definitions of different areas of 
management. 

                                  
Unit-I : Motivating and Leading: Concept of motivation: 

motivation and Human factor; Theories of motivation - 
Maslow’s hierarchy of needs theory, Herzberg’s two-
factor theory, McGregor’s theory ‘X’ and theory 
‘Y’financial and non-financial incentives. 

 
Unit-II : Leading - concept of leadership; functions and traits in 

leadership;  leadership styles; leadership theories; Likert’s 
four systems of leadership, charismatic leadership theory, 
Robert Black and Jane Mouton managerial Grid. 

  Communication - concept, process and barriers in 
communication. 

 
Unit-III :Controlling - meaning of control, control process, 

techniques of control- traditional and modern. 



 
Unit-IV :Management of change - concept, need for change; process 

of planned change - unfreezing, changing and refreezing; 
resistance to change; emerging horizons of management in 
a changing environment. 

 
 

Books recommended 
 
1.Koontz and Weihrich - Essentials of Management 
2.Stoner and Freeman : Management 
3.Fred Luthans : Organisational Behaviour 
4.Louis A. Allen : Management and Organisation 
5.Peter Drucker- Management 
6.Prasad  L.M.- Principles and Practice of Management 
7.Tripathi P.C. and P.H.Reddy- Principles of Management 
8.K. Aswathappa- Essentials of Business Environment 
9.Shriniwas & Chunawala- Management- principles and practice 
10.Sherlekar & Sherlekar- Modern Business & Organisation 
11.Terry,G.R.and Stephen Franklin,“Principles of management” 
 
 

SEMESTER – II 

Financial Accounting Paper- II 
Unit I : Single Entry - Conversion of Single Entry into Double Entry System :  

 (15 Periods) 

Unit II : Consignment Account : Important terms and Accounting procedure in 

                the books of consignor and consignee.               (10 Periods) 

 

Unit III : Branch Accounts : Dependent Branch-Ascertainment of Branch Profit 

                by  preparation of Branch Account and Branch Trading and Profit and 

                Loss Account - Stock and debtors system - Independent Branch     

                                                                                                           (20 Periods) 

 

Unit IV :  Computerized Accounting :           (15 Periods) 

Overview of Computer System, Overview of Accounting software’s- 

introduction to tally, preparation of following records on Tally (without 

inventory). 



A) Vouchers : meaning of voucher-preparation and maintenance of various 

types of  vouchers by Trading concerns-types of vouchers. 

i)  Payment vouchers – Petty cash vouchers, cash payment vouchers, Bank   

    (Cheque) payment vouchers. 

ii) Receipt vouchers – cash receipt vouchers Bank (cheque) receipt vouchers. 

iii) Credit Invoices – Purchase invoice, sales invoice, Debit or credit notes. 

iv) Journal vouchers or Accrual vouchers 

B) Accounting from vouchers : Procedure or steps involved in the preparation 

of petty cash book, cash book, Bank book, Journal book, Preparation and 

Balancing of Ledger Accounts, Extraction of Trial Balance and Preparation of 

Trading and Profit and Loss Account and Balance sheet. 

Note  : For Practical problems more stress should be given on preparation of 

different vouchers and preparation of petty cash book, cash book, Bank book, 

Journal book, Purchase register and sales register with the help of tally 

accounting packages. 

Suggested Readings : 
 

1. Gupta R.L. and Radhaswamy M – ‘Financial Accounting’ 

Sultanchand and Sons, New Delhi. 

2. Shukla M.C. Grewal T.S. and Gupta S.C. – ‘Advanced 

Accounts’ S.Chand and company, New Delhi. 

3. Agarwala A.N. Agarwala K.N.- ‘Higher Science of 

Accountancy’ Kitab Bahal Allahabad. 

4. Jain and Narang – ‘Advanced Accountancy’ Kalyani 

Publications, New Delhi. 

5. S.N. Mheswari – ‘Advanced Accountancy’  

Compendium of statement and standard of Accounting.  The institute of 
Chartered Accounts of India 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


